
Our 2007-08 
school year has 
brought many 
changes to our 
elementary.  One 

such change is the “look” of 
first grade.  There are only 
two sections of first grade, but 
three rooms devoted to first 
graders.  The third room is the 
room where students receive 
intensive, focused instruction 
in their math and reading.  At 
the present time, 14 students 
receive the intensive services 
which means that each stu-
dent receives individual and 
small group help by four 
adults and two student men-
tors – that’s almost one sup-
port person per two students.  
This type of support builds 
student success, trust and 
positive interactions.  Our 
children are ALL meeting 
their goals and finding tre-
mendous success in our pro-
grams.  Mrs. Waldron and 
Mrs. Peglow, Ms. Miller, Ca-
den Foster Shayla Guinnup, 
and Mrs. G. are all working 
with our students to help fos-

ter this success.  We also have 
two volunteers who are help-
ing get everything put to-
gether for the lessons that we 
do – Mrs. Morey and Mrs. 
Brauher.  Our students are 
extremely fortunate to have 
such wonderful support.  Mr. 
Mike and Mrs. Baxter are 
helping us with our small 
muscles.  We work with bean-
bag activities that build brain 
connections, strengthen large 
muscles and refine our small 
muscles.  There is never a dull 
moment! 

 
1st Grade Reading 
Superstars: 
Another part of our 

program is the enrichment for 
first grade learners.  We are 
providing 30 minutes of     
library per week for small 
groups.  This puts children 
from each of the first grades 
together, so that they can 
share the same positive ex-
periences.  There are also six 
students who are working on  
Accelerated Reader (AR) test-
ing.  Two of the students have 

already received their first 
prize for reading and testing 
in AR! 
 

Our two programs, the enrich-
ment and the support pro-
grams, are helping our first 
grade students achieve at a 
higher rate, with more suc-
cess, than ever before.  We 
feel good about all of our 
positive changes.  However, 
we would be remiss if we for-
got the best part about first 
grade…  the favored portion 
of our day, and our most posi-
tive experience, is our time 
together after lunch.  It’s the 
“Junie B.” portion of our day.  
We get to read Barbara Park’s 
exciting Junie B. Jones books 
as an entire first grade every 
single day!  Junie B. is an aw-
ful lot like our first graders!  
Mrs. Alexander also joins us 
periodically for this part of 
our day as she works to help 
us have a “BULLY FREE 
ZONE” in our first grade 
classrooms and 
our elementary 
school. 

First Grade + Title I = Success! 
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November  

COMING 
EVENTS 

December 

             5     P.T.O. Mtg. In the Media  

                    Center at 6:30 p.m. 

      6 & 7     Holiday Store 

             8     Visit with Santa at the Rich- 

                    land Twp. Library,  

                    10:00  to   

                    11:30 a.m. 
 

                    Sports Boosters  

                    Chili Dinner, 6-8 p.m. 

                    in  the H.S. Cafeteria  

                    following the JV and  

                    Varsity girls’ basketball game  

                    vs. Chippewa Hills. 

                    Cost:  donation 

           10     School Board Mtg.,  

                    7 p.m., in the H.S.  

                    Media Center 

    11 - 19     Scholastic Book Fair  

                    in the Media Center 

 

 

                

                

           19     3rd - 5th grade Holiday 

                    Musical, 7 p.m.,  in the 

                    H.S. Gym.  Please join us 

                    for the “Best of the Season” 

           21     Christmas Break  

                    begins at  the end of  

                    the day. 

 

V e s t a b u r g  
E l e m e n t a r y  

The Scholas-
tic Book Fair 
is coming to   
Vestaburg  
December 11 
through 19.  

The Fair will be open every 

Giving from 
the heart 
during the 
holidays -  
We’re col-
lecting paper 

and hygiene products for local 
families in  need this holiday 

season, along with gift and gas 
cards and monetary donations.  
Please use this important op-
portunity to teach your chil-
dren about the affects of caring 
and generosity.  Each of us has 
it within us to increase the 
world’s happiness. 

school day from 8 a.m. to       
3 p.m. in the Media Center.  It 
will also be open on the 19th, 
the day of the elementary holi-
day musical, from 8 a.m. to 8 
p.m.  Books make great gifts!  
We hope to see you here. 

Vestaburg Community Schools 
A community with high expectations for every child, every time. 



nally, you might comment upon new 
procedures or improvements to the 
business. Sales figures or earnings will 
show how your business is growing. 

Some newsletters include a column that 
is updated every issue, for instance, an 
advice column, a book review, a letter 

from the president, 
or an editorial. You 
can also profile new 
employees or top 
customers or ven-
dors. 

This story can fit 100-150 words. 

The subject matter that appears in 
newsletters is virtually endless. You can 
include stories that focus on current 
technologies or innovations in your 
field. 

You may also want 
to note business or 
economic trends, or 
make predictions for 
your customers or 
clients. 

If the newsletter is 
distributed inter-

This story can fit 150-200 words. 

One benefit of using your newsletter as 
a promotional tool is that you can re-
use content from other marketing ma-
terials, such as press releases, market 
studies, and reports. 

While your main goal of distributing a 
newsletter might be to sell your prod-
uct or service, the key to a successful 
newsletter is making it useful to your 
readers. 

A great way to add useful content to 
your newsletter is to develop and write 
your own articles, or include a calendar 
of upcoming events or a special offer 
that promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short. 

Much of the content you put in your 
newsletter can also be used for your 
Web site. Microsoft Publisher offers a 
simple way to convert your newsletter 
to a Web publication. So, when you’re 
finished writing your newsletter, con-
vert it to a Web site and post it. 

of clip art images from 
which you can choose and 
import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near 
the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-
portant part of adding content to your 
newsletter. 

Think about your article and ask your-
self if the picture supports or enhances 
the message you’re trying to convey. 
Avoid selecting images that appear to 
be out of context. 

Microsoft Publisher includes thousands 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

“To catch the reader's attention, 
place an interesting sentence or 
quote from the story here.” 

VES 

Caption describing pic-
ture or graphic. 

Caption describing picture or graphic. 

Page 2 



NOVEMBER   

clients. 

If the newsletter is distributed inter-
nally, you might comment upon new 

procedures or im-
provements to the 
business. Sales figures 
or earnings will show 
how your business is 
growing. 

Some newsletters in-
clude a column that is 
updated every issue, 
for instance, an advice 

column, a book review, a letter from 
the president, or an editorial. You can 
also profile new employees or top cus-
tomers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 
newsletters is virtually endless. You can 
include stories that 
focus on current 
technologies or in-
novations in your 
field. 

You may also want 
to note business or 
economic trends, or 
make predictions for 
your customers or 

This story can fit 150-200 words. 

One benefit of using your newsletter as 
a promotional tool is that you can re-
use content from other marketing ma-
terials, such as press releases, market 
studies, and reports. 

While your main goal of distributing a 
newsletter might be to sell your prod-
uct or service, the key to a successful 
newsletter is making it useful to your 
readers. 

A great way to add useful content to 
your newsletter is to develop and write 
your own articles, or include a calendar 
of upcoming events or a special offer 
that promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short. 

Much of the content 
you put in your 
newsletter can also 
be used for your 
Web site. Microsoft 
Publisher offers a 
simple way to con-
vert your newsletter 
to a Web publica-
tion. So, when 
you’re finished writ-
ing your newsletter, 
convert it to a Web 
site and post it. 

choose and import into your 
newsletter. There are also 
several tools you can use to 
draw shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near 
the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-
portant part of adding content to your 
newsletter. 

Think about your article and ask your-
self if the picture supports or enhances 
the message you’re trying to convey. 
Avoid selecting images that appear to 
be out of context. 

Microsoft Publisher includes thousands 
of clip art images from which you can 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

“To catch the reader's attention, 
place an interesting sentence or 
quote from the story here.” 
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This would be a good place to insert a short paragraph about your organization. It 

might include the purpose of the organization, its mission, founding date, and a 

brief history. You could also include a brief list of the types of products, services, or 

programs your organization offers, the geographic area covered (for example, 

western U.S. or European markets), and a profile of the types of customers or 

members served.  

It would also be useful to include a contact name for readers who want more in-

formation about the organization. 

regular event, such as a breakfast meeting 
for vendors every third Tuesday of the 
month, or a biannual charity auction. 

If space is available, this is a good place to 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, this 
story will appear on the back. So, it’s a 
good idea to make it easy to read at a 
glance. 

A question and answer session is a 
good way to quickly capture the atten-
tion of readers. You can either compile 
questions that you’ve received since 
the last edition or you can summarize 
some generic questions that are fre-
quently asked about your organization. 

A listing of names and titles of manag-
ers in your organization is a good way 
to give your newsletter a personal 
touch. If your organization is small, you 
may want to list the names of all em-
ployees. 

If you have any prices of standard 
products or services, you can include a 
listing of those here. You may want to 
refer your readers to any other forms 
of communication that you’ve created 
for your organization. 

You can also use this space to remind 
readers to mark their calendars for a 

insert a clip art image or some other 
graphic. 

Back Page Story Headline 

Caption describing picture or graphic. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 

Email: xyz@microsoft.com 

Your business tag line here. 

Organization 

VESTABURG 
ELEMENTARY 

We’re on the Web! 
example.microsoft.com 


